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Paytra's music blends modern pop and
hip-hop with R&B, alternative, funk, and
soul influences from the '90s and '70s.
She fearlessly champions the often
unheard voices of young women and uses
her own experiences to speak about self-
reliance, self-compassion, sexism, racism,
reproductive rights, acceptance, LGBTQIA+, and
sisternood. Despite often tackling weighty topics,
Paytra’s music remains fun, exciting, and joyous, as
she delivers hook-laden melodies over infectious
beats.
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Past Releases:

W.T.S. (album) 2022

Mama Taught Me How To Fight (EP) 2023
Tiny But Mighty (album) 2023

Next Release: May 2024
Good Girls Don’t Make History (single)

Crawl Into My Arms

You Got The Sauce Glitter Bomb



https://s.disco.ac/aaweqxcubwkp
https://open.spotify.com/album/5YBt8chZNCJ92JZmVJxGQV
https://open.spotify.com/album/5YBt8chZNCJ92JZmVJxGQV
https://open.spotify.com/album/5YBt8chZNCJ92JZmVJxGQV

THE MESSAGE

Both protective older sister and challenger of the status quo,
Paytra (a former quiet girl herself) - through message and
example - inspires women, LGBTQIA+, misfits, and outcasts to
find their voices, to reach for the stars, to stand against
oppression, and to stand up for themselves. Her message and
beliefs come through loud and strong in her lyrics; she writes
anthems that are powerful and inspiring while still being fun

to sing and dance to.

“If confidence ain't natural

You gotta try and try again
If confidence ain't natural

You gotta be your own best friend
Sometimes you gotta fall flat on your face
And those are the days you pretend

If confidence ain't natural

You gotta try and try again”

-You Got The Sauce

“Since we were just little girls

Today we liberate all us girls

Good Girls Don’t Make History”

“Feel the fury of us women scorned
Cuz we lose our freedom
On the day we’re born
! -We will be defiant
First we plan in silence
Then we break the calm
Like a Glitter Bomb”

-Glitter Bomb

“When the world has taken to
Breaking you
Crawl Into My Arms
There’s nothing else that you
need to be
To lean into me
Crawl Into My Arms”

They teach us never to be
headstrong
Fit well in this world
But they got it all wrong

From their misogyny

Let’s go cuz | know
-Crawl Into My Arms

-Good Girls Don’t Make History

watch the full-length vertical video


https://s.disco.ac/aaweqxcubwkp
https://open.spotify.com/album/5YBt8chZNCJ92JZmVJxGQV
https://open.spotify.com/album/5YBt8chZNCJ92JZmVJxGQV
https://open.spotify.com/album/5YBt8chZNCJ92JZmVJxGQV
https://s.disco.ac/aaweqxcubwkp

Whether she is performing solo, with dancers, her DJ, or her newly formed live band, Paytra creates a fun-filled, high-energy
TH E LIVE EXP E RI E N C E experience whenever she takes the stage. Her set is jam-packed with empowering anthems, upbeat dance numbers, and
stadium-worthy bangers. In the male-dominated world of music, Paytra has put together an all-female act that is more than

capable of holding its own with the boys. And beyond entertaining you, she is on a mission to empower women (and those who
identify) of all ages to be the brightest version of themselves and to chase their dreams.
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https://youtu.be/CyhzvG4GQ2U
https://youtu.be/CyhzvG4GQ2U
https://youtu.be/CyhzvG4GQ2U
https://youtu.be/CyhzvG4GQ2U
https://youtu.be/CyhzvG4GQ2U
https://youtu.be/CyhzvG4GQ2U
https://youtu.be/CyhzvG4GQ2U
https://youtu.be/CyhzvG4GQ2U
https://youtu.be/CyhzvG4GQ2U
https://youtu.be/CyhzvG4GQ2U

AUDIENCE

Tik Tok Demograghics

Gender ©

68% -

Female

O Female

Spotify Demograghics
Listeners’ gender

Listeners - Last 28 Days - Viorldwida

I 56% Female
B 37% Mals

- 3% Non-binary

B 2% not specified

Age Country/region ©

50%

40%

30%

20

10

0

United States

Nigeria
!

Canada

[
% United Kingdom
% I South Africa

18-24 25-34 35-44 45-54 55+

Listeners’ age

L'stenere « Lagt 28 Days - Wordwide

98.4%

<1%

<1%

<1%

<1%

TikTok 22K followers

nstagram 12.6K+ tollowers

YouTube 3.1k+ subscribers 641k+ views
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Facebook 6.3k followers

Paytra’s audience is...
- Predominantly early 20s to mid 30s
- Concentrated in the US
- Socially conscious
- Liberal or progressive leaning
- Diverse
- Online engagement skews toward women and/or queer people
- Active & savvy on social media
- Fashion-conscious



https://www.tiktok.com/@paytra
https://www.instagram.com/paytra_/
https://www.youtube.com/@paytra
https://open.spotify.com/artist/2OG7pww56UaYyXIf6Agpeg
https://www.facebook.com/PaytraMusic

SUCCESSFUL COLLABORATIONS

Brookyln Cloth: a multi-year relationship including product placement, catalog modeling, social media blogging (from their corporate office), guest blogging, etc.
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Guest Blog X Paytra

2i, 219 (@ BvValerz

Whal dces prda mear 1 ma™ Pnda meaans being unapoikcgavcally YO and owning it June i prnoa monh, and t's
2 ma 10r us W celetrale each other and Wha! Makas Ls uniua. [he LGB Q- communny 1€ such 2 beautiu,
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SUCCESSFUL COLLABORATIONS (continued)

Velvet Eyewear: travel blogging, product placement and plugging, and organic social media posts incorporating their products into music video content.
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SUCCESSFUL COLLABORATIONS (continued)

Fabletics: in-store pop-up flash mob-style dance class, modeling, Vuori: catalog and product placement social media posts

social media content
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paytra_ 'm LOVING the @nzkiecoquette Make Me Blush Lip &
Cheek Balm Compact - not orly Is It a molstwrizing balm, but
the rad tint is st.ch an easy way to sport thal natural ma<gup
look. & | hate wearing heevy makeup on my days off sc | love
thet this cives cclor without the neac for mekeup remover!

Nakie Coquette BeaUty prOdU.Ct placement SO(?IaI media PLUS, Nakle Coguertte partrered with @PeriodMovament and
pOStS promo“ng their reprod uctive health fu ndraiser will be donating a porticn of sales to help fght pericd poverty

Girl power

#irPursuitOfSexySustainablity #par odpoverty, #GivingSzn
@NakleCoquetta



SUCCESSFUL COLLABORATIONS (continued

WRRAP: Paytra is currently running a fundraising campaign tied to her song Glitter Bomb, an anthem about reproductive rights

w I I q a0 A SOCIAL MEDIA FUNDRAISER
‘ & SOGIAL JUSTIOE GOLLIDE
Paytra x WRRAP

W ’ by Women's Reproductive Rights Assistance
o m e n s Project (WRRAR) Octebor 2023, New York, NY

PayUa has rzleesed her latest single “Glitter Bomb," an outspoken anthem aboul reproductive rights and the
‘woman’s experience in America. “Clitter 3omb” is a rally ¢y for all the women who fee ce‘eatad eftar the

L] L]
N owartirring of Roe V Wade hy the Suprema Cnurt. IF'e a call to action te thase ahe can’t Falieve in a
u l V I Dona‘ho n A mount ‘woman's right lo choose what is right for her body ard family. I’s & song of solicarity for ell who have beer
and will continue to be affectad by the lack of understanding ‘or reprocuctive care In our I2ga system. But

mos: importantly, it's a song of coming together to create change.

L J a
l!i!fof'ﬂi’leﬂ”ﬂmha"m"dwm‘ YEREAL (Women s Bepredasin ights Asustance F'roj
$25 Donat.m‘ who halp (o] b’ldge the finasaal gap for disad\‘a‘\tsge:l individuals seel‘.ll'»g an atortuon or emergency

contraception. This fundraiser wil push Glittar Bomb beyend “just 2 song” ard engage her fans, spreading
WRRAP: mizcsicn Corporate sponzors will donate to the organizztior for every social mecia share and duet,

Funds Abcrtion Pills bY Mail = Close to 75% of as well as maiching fans donat s, As the song spreads, Lhe message spreads, and the mo ey réised wil
allow WRRAP tc continue their very imporiant work.

patients reportce they are mere comfortable
Emergirg as a mulli-genre artist with a bold voce for persoral and social empowerment, Paytra is

with a self-managed abortion 2t home. 51% passionate about using her platform t change the world. As a young womar in the music industry, sre

: realized eary on that a womans exparience ir the world conas with its cwn unique trials and challenges.
reported the careis |BSS CDStly and felt that That has fucled many of the fopics in her music, including “Glittar Bomb."

$3'52 5 of $ 5,000 24 Donors WRRAP's abortion funding helped since they *Glitter Bomb's” fierce and driving feel is matwith razor sham lyrics that are as direct as they are wityy. "MY

still could not afford even this lower cost. 40% RONY NY CHNCF* che chante, as she ciractly spazks an the eaurt's decisin *o nce again allow the karrfil
gender-besed violeace anc martality these laws create. Somehow, through such a sericus and imsortant

reported not wanting to take time off school or topic, “2ylra Manages 1o biing a sense cf Ncpa ard unity Lo the listerer. L's mcre tan BLS' asang. Itsan

R . invitaton to a movement. and a way to gel involved in something bigger than all of us in a way that feels
work and telemedicine allowed them that Opthl'\. manageable znd suppertve. “In times like these, we reed to support cach other. Let's be a part of the history
of stiony headed women who demanced thatther Jody was NOT subject to law.”

@Paytra_, in partnership with WRRAP, has startec a global campzign for Glitter Bomb to raisc ‘Rapraductive eare IS healthcare and we cannot affard ta have blurred lines an 2 *waman's right to choose

when there are lives and families on the line. | want to maxe a difference. If you ere questioring why this is sc

. k . .
awareness znd urgently needed funding for women's reproductive rights. $ 50 . very inpo-tant, | challenge you to 1sien 10 the many SI0fies o1 "wWomen wno have chosen abortion— many of

Donation who corsiderec themselves pra-ife befere. _isten to the doctors. and spedfic reasons why thase grey areas
in abortion law are extremely dangerous, end sutting lives and livelhaods or the line. We al recc to talk

Supports Abortion in a clinic - "l am 22 years S by

If you are interested in purchasing the song please visit: old and currently enrolled in college. | had an premeniieaes rrcendar genisares andnenbinay propie e e wemar e
IUD that failed sc when | found out | was

https:/f»avw.paytramusic.com/purchase-music : Ciick here for “Gli:ter Bomb" audio, video, and sodal meciz assets
pregnant | was shocked and scared. Without

WRRAP, the Wemen's Reproductive Rights Assistance Project, established in 1991 is the only v'all's donzation | don't know if | would have For more in‘ormation about Wormen's Reproductive Righ:s Assistznce Project visit www.wirrap.org
independent 501 (c¢) 3 abortion fund that provides urgently needed financial assistance, on a found the mecney to get the procedure. Thank contactBpaytranusic.con - wwyipaytramusic.com - (419) 2642032
national level, to those seeking abortion or emergency contraception. you so much." SBUS GO Irow . Wi E f eo, FOON SoRi cEMAg il Wt

100% of donations will go to WRRAP.




INTRODUCTORY
RELATIONSHIP

A great way to begin a new partnership, to
test the waters, starting with a more
modest budget.

Possible collaborations include:
- Guest blogging

- Short run organic social media product
placements

$500

PARTNERSHIP OPPORTUNITIES

WORKING
RELATIONSHIP

A sustained brand partnership designed to

create follower crossover, brand loyalty,
and values alignment.

Everything from the Introductory
Relationship, plus:

- Social media takeovers

- Longer run social media posts
specifically referencing your products or
services

- Discount codes for Paytra’s followers on
her social media and/or website

- On-stage branding and branded social
media show posts

$1,500
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FULLY INVESTED
PARTNERSHIP

The white glove experience. Paytra goes all in
and puts her social capital to work for you. An
artist and a brand: together in lock step.

Everything from the Introductory and Working
Relationships, plus:

- Branded interviews

- Exclusive or non-exclusive tour sponsorship
- The complete live concert experience for your
corporate event (full all-female band, dancers,
sound engineer, etc.)

- Vlog posts visiting your retail locations or
headquarters and interacting with staff

- Licensing of Paytra’s music for use in
advertising and marketing campaigns

- Exclusive custom songs or jingles written for
your advertising and marketing campaigns

INQUIRE FOR PRICING

(419) 261 -2032 or contact@paytramusic.com to begin the journey or to inquire about other customized partnerships
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tel:(419)%20261-2032
mailto:contact@paytramusic.com

